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at a variety of sizes of farms with a variety 
of sizes and kinds of deliveries. 

Compartments in the trucks range from 
1-1/2 to 4 tons. “We have eight different 
pockets on our trucks,” Boyd says. “That 
truck with all those different compartments 
and different size compartments helps us 
haul what we have to.” Maneuverability of 
trucks is critical, too, because many deliv-
eries are made to very small farms. Getting 
stuck could be a problem, especially if the 
farmer’s only equipment for towing a truck 
out might be his mule!

Mark Hershey Farms appreciates its good 
working relationship with Walinga. “I know 
some people travel far for a company like 
Walinga,” Boyd says. “Luckily for us, they’re 
right down the road.” 

LOCAl  PROMOTION
To promote the farming industry, Mark 

Hershey Farms has participated for years in a 
Farm-City Exchange. Individuals from the city 
work for a day on the farm. Often, consumers 
who are far removed from agriculture get 
a real education. “Even in a rural area like 
ours, some of the people who came out can’t 
believe farmers with a couple of days of good 
weather are running 20 to 22 hours a day to 
get their corn in the ground before the rain,” 
Boyd says.

Mark Hershey Farms gives tours and offers 
substantial discounts on feed to children who 
raise animals to show through FFA and 4-H 
programs. The discount helps children have a 
valuable experience that takes a lot of work 
and usually loses money.

CONVENIENCE AND EFFICIENCY
Mark Hershey Farms strives to provide its 

customers with convenience and ef�ciency. 
The company prides itself on giving farmers 
what they need when they need it. When 
the combines are running at harvest, the 
mill is ready to receive the grain. The mill 
runs 24 hours a day, six days a week, and 
recently moved from manual to computer -
ized batching, and a new boiler is being built. 
They even try to help with �nancial dif�cul-
ties. “We are de�nitely helping the farmers 
through this time,” Boyd says. “We’re still 
taking them feed, and there are some that 
we’re carrying �nancially.”

Employees often interact and connect with 
customers outside the business. “Because 
we’re farmers, we may be purchasing things 
from them, or doing �eldwork for them,” 
Boyd says. Continuing to do business with 
Mark Hershey Farms is the biggest proof that 
customers are satis�ed, but farmers often 
show their appreciation in smaller ways, such 
as sending homemade apple pies, cakes and 
pretzels back with the drivers. 

On Fridays, when lunch is provided for 
employees, customers often stop in and eat, 
too. The close-knit, down-to-earth company 
atmosphere appeals to customers. “Anybody 
who walks in can talk to anybody they want 
to at any time,” Boyd says. “You will never 
get an answering machine here.”

People who work for Mark Hershey Farms 
are proud to continue the founder’s legacy of 
quality and service. “The way the employees 
have built this place is important,” Boyd says. 
“Mark would be pleased.”� �O

legacy with dedicated customer service
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FEFAC predicts drop in 
feed demand

Newly updated figures 
for the volume of complete 
feeds produced in member 
countries of the European 
Union were presented to the 
World Poultry 2009 confer-
ence arranged by Agra 
Informa Ltd.

Pedro Corrẽa de Barros, 
CEO of Grupo Nutroton in 
Portugal and current presi-
dent of the European Feed 
Manufacturers’ Federation, 
FEFAC, reported the federa-
tion’s latest estimate that 
EU-27 feed production in 
2008 had reached some 
150.6 million metric tons. 
This would compare with a 
final total of 150.3 million 
metric tons for 2007. FEFAC 
analysts think the total EU 
demand for compound feeds 
could drop by about 4% 
this year in the wake of the 
current international finan-
cial crisis, de Barros said.

Ruminant feeds are 
expected to be hit hardest, 
followed by pig feed. 
However, the uptake of 
poultry feeds could be 
maintained this year to 
meet a switchover by beef 
and pork consumers to 
cheaper forms of protein 
while the recession 
continues.

The chart from his 
presentation shows France 
remaining Europe’s biggest 
national feed producer 
in 2008 despite French 
volumes not changing from 
the 22.4 million metric tons/
year recorded for 2007. 
In second place, Germany 
grew its own tonnage from 
21.3 million tons to 21.8 
million tons. However, Spain 
dropped from 20.3 million 
tons to 19.2 million tons. 
Netherlands feed produc-
tion increased from 13.7 
million tons in 2007 to 14.5 
million tons in 2008.

Lucta USA restructures 
business

Lucta USA, a global 
manufacturer of specialty 
additives for animal feed, is 
undertaking a restructuring 
of its business model that 
will consolidate manufac-
turing, according to a Lucta 
press release.

The centerpiece of the 
restructuring is a shift of its 
U.S. business to a stream-
lined warehouse model, 
eliminating product manu-
facturing for the time being 
until a new facility is built.

Two critical factors are 
driving this shift: outdated 
Northbrook, Ill., facili-
ties that would be costly 
to update and additional 
manufacturing capacity 
in Spain due to new plant 
operations.

The restructuring is sched-
uled to be completed by the 
end of May 2009, according 
to the release.

News in the Industry

Reserve your digital copy today! Visit http://watt.netline.com/sideroads 

Opportunity is knocking. 

Engineered Transportation Effi ciency Brought to you by

Have the latest resource for FEED transportation 
effi ciencies delivered to your inbox.
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The American Feed Industry Association is 
pleased to count Walinga Inc. and the Me-

demblik family as valued members of the coun-
try’s largest organization representing the total 
feed industry. 

A quick review of AFIA’s membership roll 
shows Walinga Inc. has been a member and 
supporter of AFIA since 1987. This commit-
ment — one more than 20 years in the making 
— seems particularly remarkable at this time as 
uncertain economic conditions prompt busi-
nesses of all sizes to look carefully at their bot-
tom lines and focus on the most essential tools 
they need to succeed.

As Walinga Inc. nears its quarter-century mark 
as an AFIA member, AFIA celebrates its one-hun-
dredth anniversary in 2009. AFIA was founded in 
Chicago in the spring of 1909 by a small group 
of visionary men who believed they could ac-
complish more by joining together in a single 
organization than they could on their own. This 
basic belief has propelled AFIA for a century and 
continues to unite the association’s more than 
500 members today. The interest and involve-
ment of Walinga Inc. and other members are the 
reason for our sustained success. 

Congress grapples with key  
transportation issues this year

Congress is required to reauthorize the federal 
highway program in 2009. This program, gener-
ally funded by fuel taxes and supplemented by 
federal appropriations, maintains the interstate 
highway system, including bridges, urban com-
muting systems and related projects. As with all 
federal programs at this time, the debate centers 
on the program’s cost, though calls for billions of 
additional spending are heard already.  

Part of the debate is about what kind of 
equipment should be allowed on the interstate 
highway system.  A broad coalition of shippers 
is pushing for a program under which a state 
could opt to allow trucks that weigh up to 96,000 
pounds on six axles to travel the interstates. This 
coalition believes that heavier trucks are safer 
since fewer trucks overall are needed, and they 
are more fuel-efficient. 

Sen. Kay Bailey Hutchison (R-Texas) waded 
into the fray by introducing legislation that 
would let states opt out of the federal highway 
funding scheme. Her plan is designed to address 
concerns by states, such as Texas, that pay a high 
percentage of federal fuel taxes, yet receive a 
disproportionately low percentage of federal 
highway dollars in return. States that opt out 
would still be required to maintain the safety of 
the interstate system, but they would no longer 
make the fuel-tax contribution. 

Another issue confronting legislators regards 
allowing interstate movement of trucks which 
exceed federal weight restrictions, but are 
considered legal within their home states. For 
example, Oklahoma legislators want to make 
it legal for an Oklahoma trucker to drive into 
Kansas — using federal highways — in a truck 
that may exceed federal weight limits, but still be 
legal in both Oklahoma and Kansas.

These issues and more are monitored by 
AFIA on a regular basis, and AFIA advocates on 
behalf of members’ interests on a continuous 
basis. This commitment is just one of our prom-
ises to our members such as Walinga Inc. As 
AFIA celebrates its one-hundredth anniversary, 
you can be assured we look ahead to the future 
with our focus firmly planted on representing 
the total feed industry.

May 12-13 Board of Directors 
Meeting, Arlington, Va., Ritz-
Carlton, Pentagon City 

Sept. 14-17 Liquid Feed 
Symposium, Nashville, Tenn., 
Sheraton Music City Hotel

Nov. 5-7 Equipment Manu-
facturers Conference, Fort 
Myers, Fla., Sanibel Harbour 
Resort & Spa

Nov. 11 Board of Directors Ex-
ecutive Meeting, Indianapolis, 
Ind., Hilton Indianapolis

Nov. 12 Board of Directors 
Meeting, Indianapolis, Ind., 
Hilton Indianapolis 

Jan. 27-29 International Feed 
Expo, Atlanta, Ga., Georgia 
World Congress Center

AFIA pleased to represent interests of the total feed industry

AMERICAN FEED INDUSTRY ASSOCIATION  MEETINGS CALENDAR As of 5/5/09
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July 24
Milan No-Till Day 
Milan, TN
http://milan.tennessee.edu/MNTFD/

Visit Walinga at these 2009 industry events

August 4-6
Farmfest 
Redwood, MN
www.farmshows.com/ffst/index.po

August 13-23
Iowa State Fair 
Des Moines, IA
www.iowastatefair.com/

SEPTEMBERember 1-3
Farm Progress Show 
Decatur, IL
www.farmprogressshow.com/

SEPTEMBER 9-11 
Canada’s Outdoor Farm Show 
Woodstock, ON
www.outdoorfarmshow.com/

SEPTEMBER 10-12 
Farm World Expo 
Terre Haute, IN
www.farmworldexpo.com/

SEPTEMBER 15-17
Big Iron Farm Show
West Fargo, ND
www.bigironfarmshow.com/

SEPTEMBER 15-17 
Husker Harvest Days
Grand Island, NE
www.huskerharvestdays.com/

SEPTEMBER 22-24 
Ohio Farm & Science Review
London, OH
http://fsr.osu.edu/

SEPTEMBER 18-20
Wisc Farm Tech Days
Albany, WI
www.wifarmtechnologydays.com/

SEPTEMBER 29-OCTOBER 3 
World Dairy Expo
Madison, WI
www.world-dairy-expo.com/gen.home.cfm

OCTOBER 7-9 
Ozark Fall Farmfest
Springfield, MO
www.bransonshows.com/ 
eventCalendar/OzarksFallFarm 
festattheOzarkEmpireFair 
groundsinSpringfieldMO.cfm

OCTOBER 20-22
Sunbelt Ag Expo
Moultrie, GA
http://www.sunbeltexpo.com/

NOVEMBER 2-4 
Mid-Atlantic Farm Show
Concord, NC
http://southeastfarmpress.com/mag/
farming_midatlantic_farm_show_2/

NOVEMBER 11-14
Agri-Trade Expo
Red Deer, AB
www.agri-trade.com/index.asp

NOVEMBER 11-13 
Witchita Farm & Ranch Show
Wichita, KS 
www.tradexpos.com/wichita/

NOVEMBER 11-12 
Gateway Farm Show
Kearney, NE
www.kearneycoc.org/Kearney_
Chamber/partners/Gateway/

Dec 1-3 
Greater Peoria Farm Show
Peoria, IL
www.farmshowsusa.com/Mains/
PMain.htm

Dec 8 
Thumb Ag Day
Ursa, MI
www.mfrn.com/Thumb%20
Ag%20Day.html

Dec 9-10 
NE Power Farming Show
Lincoln, NE
www.nebraskapowershow.com/

Dec 10-12 
Tulsa Farm Show
Tulsa, OK
www.farmshowsusa.com/Mains/
TMain.htm

Dec 15-17 
IN-IL Farm & Power Show
Indianapolis, IN
www.highbeam.com/
doc/1P2-14151039.html

Tough times 
require new 
methods.
Visit the redesigned 
Walinga.com to see 
what measures Walinga 
is implementing
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Reading through this issue of SideRoads you 
will notice a common thread, “customer 
service.”  Customer service is an important 

component of any company’s existence, and in 
these times, it is especially crucial.

And so, in looking ahead, we often think, 
wouldn’t it be wonderful if we could use a crystal 
ball to see what the future holds? The reality is, 
we can’t; and there is good reason we can’t.  As 
a result, we are left to do our best and use our 
talents to the best of our God-given ability. In a 
sense, this has been the issue that lives in our lives 
at Walinga. Recently, at our annual sales meeting, 
an important topic discussed was, what should 
we be looking forward to?  Today, looking at life 
from a narrow or shortsighted perspective, we 
see a lot of problems. We see a down economy, a 
housing market fallen flat, the price of livestock 
down and we see commodity prices down. And 
so, we tend to ask, what exists that says there is 
anything good possible? So, let’s look forward. 
Is this an opportunity for the strong, those who 
work diligently to step up to the plate and look 
at the situation and say “how can I make this situ-
ation better?” Yes, it is a time to be frugal but not 
foolish. It is a time to be careful but not careless. It 
is a time to be proactive but not reactive.  And so, 
you will also hopefully see this perspective from 
our point of view.

If you read our Mission Statement it says, “We 
intend to fulfill our Christian mandate by manu-
facturing customized products of the highest 
quality at the fairest price through efficiency, 
organization and innovation in an environment 
that includes all employees. For our customers we 
guarantee accessibility, professional expertise and 
meticulous attention to detail. Our total commit-
ment to quality is not only our inheritance, it 
is our foundation for the future.  Through this 
we expect to see continued growth for future 
generations, that they continue on the path set 
before them - December 2001”. We believe that 
this holds true more and more each day as we 
continue to look forward.

In reading this statement, we hope that you 
also see that our commitment remains strong. We 
continue to look for more innovative ways to be 
better at what we do. We also concern ourselves 

more and more with how we impact the envi-
ronment, like adopting “green lighting” in our 
manufacturing facility. We are making use of new 
technology, such as the Mitsubishi Laser Cutter 
with a nesting package. As a result, we use less 
energy than older equipment to cut steel, and 
the nesting package allows us to cut more pieces 
with less waste. In addition, all drop off of steel 
and aluminum is completely recycled. We work 
hand-in-hand with suppliers like our paint manu-
facturer to come up with more environmentally 
friendly prepping and painting methods.  

Another area we have been spending a lot of 
time on is product design.  We continue to look 
for better ways to make the units lighter and 
quicker unloading. All these ideas are intended to 
help make things easier for our customers and to 
help us minimize our carbon foot print. As stated 
in the first issue of SideRoads, “we will continue 
to provide our customers with unparalleled 
service and quality!”� n

Looking Ahead . . .

NEW INNOVATIONS – NEW CHOICES

Standard Trailer Axle (available up to 144” track length)

Self-Steering Axle

YOUR CHOICE !
1-800-663-2953

www.imtcorporation.com

Drop Centre Axle (available in 6”, 8” and 9”)

Air Disc Brake Axle




